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Services: Retail Universe, Fulfillment Service

Industry: Children’s Accessories 

Trading Partners: Diapers.com, Amazon.com, 

BuyBuyBaby.com, Babies “R” Us, Kohl’s and 

Target, among others

Case Study: The Bumble Collection
The Bumble Collection is a maker of fashionable baby care items and 
children’s accessories, such as diaper bags and totes. Designer Jennie 
Lynn Johanson, who creates products based on handcrafted prints with 
all-natural processes that don’t use synthetic preservatives, founded the 
City of Industry, Calif.-based firm in 1997. 

With a growing customer following of celebrity as well as mainstream 
moms, The Bumble Collection products are sold by a variety of online 
retailers, including Diapers.com and Amazon.com. Its colorful products 
are found at mass/online retailers such as Babies “R” Us, Kohl’s and 
Target, as well as at specialty retailers and boutiques. 

Expanding with Retail Universe 

Retail Universe is the leading direct-to-consumer sourcing community, with more than 1.35 million items 
and 7,000 retail industry members. Retailers rely on Retail Universe to identify new sourcing opportunities 
to grow their business. Suppliers, like The Bumble Collection, create a free online profile that supports an 
unlimited number of items to promote their company and products. Profiles include item information such 
as product images, suggested retail prices, marketing descriptions; and list an organization’s transaction 

and fulfillment capabilities, such as the ability to ship direct to customer. Retailers 
use Retail Universe to search for new products and suppliers that meet their unique 
criteria. Every day, retailers host multiple sourcing campaigns to find new partners 
and products.

Since joining SPS’s Retail Universe, Johanson has been pleasantly surprised with 
the swift connections and quality of contacts the firm has made with retailers in only 
several months. “Of all the ways we network with other retailers, Retail Universe is by 
far the most unique and efficient way for us to meet with new partners,” Johanson 
said, noting the company attends trade shows in addition to other marketing and 
PR efforts.

Cutting to the chase

The Bumble Collection has found the screening capabilities on Retail Universe bypass the need to spend 
time and resources on vetting and educating potential partners. “With the detailed product information on 
this unique platform—more than we were expecting—retailers receive a full, personalized overview of our 
company and our entire product catalog,” Johanson said. 
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Now, retailers approach The Bumble Collection already educated about its products, pricing and capabilities. 
“Buyers will tell us they found us on Retail Universe and what products they are interested in. It’s a very 
different, fantastic conversation to have because they guide us exactly to what products they want,” 
Johanson said.

New horizons for a specialty supplier

The Bumble Collection looks forward to continuing to expand its sales channels through Retail Universe 
and find new retail partners. “We’re excited to have the opportunity to integrate with high-caliber retailers 
on Retail Universe,” Johanson commented, noting the company has already received interest from 
multiple retailers.

With complete fulfillment capabilities, The Bumble Collection offers drop ship 
fulfillment direct to consumers in addition to higher-volume shipments to retailer 
distribution centers and stores from its warehouse in City of Industry. Sales volumes 
are evenly divided among retailers’ online, brick-and-mortar, as well as its own direct 
online sales.

As The Bumble Collection expands into a new category of family lifestyle accessories, 
Johanson said Retail Universe will serve as its primary method for finding new 
retailers. Such capabilities as drop shipping will serve the company well as it continues 
to grow. “Retail Universe has provided us with a virtual trade show, so to speak,” 
Johanson concluded.

About SPS Commerce 
SPS Commerce perfects the power of your trading partner relationships with the industry’s most broadly 
adopted, enterprise retail cloud services platform. As a leader in on-demand supply chain management 
solutions, we provide prewired, proven integrations and comprehensive retail performance analytics to 
thousands of customers worldwide. With a singular focus on the retail marketplace, we revolutionized 
traditional EDI systems by developing a platform that enables highly cost-effective and reliable trading 
partner collaboration. SPS Commerce has achieved 53 consecutive quarters of revenue growth and is 
headquartered in Minneapolis.
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